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Abstract 

The rapid growth of digital technology and smartphone usage has significantly transformed the 

payment system across the world. Mobile payment applications such as Google Pay, PhonePe, 

Paytm, and Amazon Pay have become increasingly popular among youths due to their 

convenience, speed, and accessibility. This study aims to analyze the impact of mobile payment 

systems with special reference to youths. The research focuses on understanding the level of 

awareness, usage patterns, satisfaction, benefits, and challenges associated with mobile 

payment applications among young consumers. The study is based on primary and secondary 

data collected through questionnaires, journals, articles, and online sources. A descriptive 

research design has been adopted to examine the behavior and perception of youths toward 

mobile payment systems. The findings reveal that most youths prefer mobile payments over 

traditional cash transactions because of ease of use, time-saving features, cashback offers, and 

secure transaction facilities. The study also highlights certain issues such as network problems, 

cyber security concerns, and lack of technical knowledge among some users. The research 

concludes that mobile payment systems have positively influenced the lifestyle and spending 

behavior of youths by promoting digital transactions and financial convenience. The study 

suggests that increasing digital literacy, strengthening security measures, and improving 

technological infrastructure can further enhance the adoption and effectiveness of mobile 

payment systems among young users. 

Keywords: Mobile Payment System, Digital Payments, Youth Consumers, Mobile Wallets, 

FinTech, Consumer Behavior, Digital Literacy, Cyber Security, Cashless Transactions, 

Financial Convenience. 

I. Introduction 

The rapid advancement of digital technology 

has transformed the way financial 

transactions are conducted across the world. 

Mobile payment systems, including digital 

wallets, QR-code payments, and app-based 

banking services, have emerged as 

convenient alternatives to traditional cash 

and card transactions. The widespread use of 

smartphones and internet connectivity has 

accelerated the adoption of mobile payment 

services, particularly among young 

consumers who are more familiar with digital 

technologies and online financial platforms 

[4], [14]. 

Mobile payments provide several advantages 

such as speed, accessibility, convenience, 

and reduced dependency on physical cash. 

Earlier studies highlighted that consumer 

acceptance of mobile payment services is 

strongly influenced by perceived usefulness, 
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ease of use, and trust in the technology [1], 

[9]. The Unified Theory of Acceptance and 

Use of Technology (UTAUT) further 

explains that performance expectancy, effort 

expectancy, social influence, and facilitating 

conditions play a significant role in 

determining users’ behavioural intentions 

toward new technologies [2], [3]. 

The youth population represents one of the 

most active segments in the digital payment 

ecosystem. Young adults frequently use 

smartphones for shopping, food delivery, 

entertainment subscriptions, transportation, 

and peer-to-peer money transfers. Research 

has shown that age acts as an important 

moderating factor in the adoption of mobile 

payment systems, with younger users 

generally demonstrating higher acceptance 

and usage intentions than older generations 

[11]. In addition, satisfaction with e-wallet 

services is influenced by factors such as 

security, transaction reliability, convenience, 

and user experience [10]. 

Despite the growing popularity of mobile 

payments, concerns related to security, 

privacy, fraud, and perceived risk continue to 

affect user confidence and long-term 

adoption [8]. Studies conducted in different 

countries have identified that trust, perceived 

risk, and technological awareness 

significantly influence consumers’ intention 

to adopt and recommend mobile payment 

services [7], [15]. The transition toward a 

cashless society therefore depends not only 

on technological availability but also on 

users’ confidence in the safety and reliability 

of digital payment systems [12]. 

In developing economies, the expansion of 

digital payment infrastructure and 

government initiatives promoting cashless 

transactions have further increased the 

relevance of mobile payment research. 

Recent investigations into NFC and 

smartphone-based payment systems indicate 

that consumer acceptance is shaped by 

technological readiness, social influence, and 

perceived convenience [13]. Understanding 

these factors is especially important for 

analysing the behavioural and financial 

impact of mobile payments on youths, who 

are likely to shape future consumption and 

payment trends. 

Therefore, this study titled "Digital Wallet 

Revolution: Understanding the Influence of 

Mobile Payments on Youth Spending and 

Financial Behaviour" aims to examine how 

mobile payment systems affect the spending 

habits, financial decision-making, 

convenience perception, and overall 

financial behaviour of young consumers. The 

study also seeks to identify the factors that 

encourage or hinder the adoption of digital 

wallet services among youths and to evaluate 

their role in the ongoing transformation 

toward a digitally driven and cashless 

economy [5], [6]. 

 

II. Research Objective 

➢ To study the concept and growth of 

mobile payment systems among youths.  

➢ To analyze the level of awareness 

regarding mobile payment applications 

among youths.  

➢ To examine the usage pattern of mobile 

payment services for daily transactions.  

➢ To identify the factors influencing 

youths to adopt mobile payment 

systems.  

➢ To evaluate the satisfaction level of 

youths toward mobile payment 

applications.  

➢ To study the benefits of mobile payment 

systems such as convenience, speed, and 

accessibility.  

➢ To identify the problems and challenges 

faced by youths while using mobile 

payment services.  

➢ To analyze the impact of mobile 

payment systems on the spending 

behavior and lifestyle of youths.  

➢ To suggest measures for improving the 

security and effectiveness of mobile 

payment systems. 

III. Research Methodology   

➢ Research Title: A Study on Impact of 

Mobile Payment with Special Reference 

to Youths.  

➢ Research Design: Descriptive research 

design has been adopted for the study.  
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➢ Nature of Study: The study is based on 

both primary and secondary data.  

➢ Primary Data: Primary data was 

collected through structured 

questionnaires distributed among 

youths.  

➢ Secondary Data: Secondary data was 

collected from journals, books, 

websites, articles, magazines, and 

research publications related to mobile 

payments.  

➢ Sampling Method: Convenience 

sampling method was used for selecting 

respondents.  

➢ Sample Size: The study was conducted 

among selected youth respondents.  

➢ Area of Study: The study focuses on 

youths using mobile payment 

applications.  

➢ Data Collection Tools: Questionnaires, 

online surveys, and personal 

interactions were used for collecting 

data.  

➢ Data Analysis Method: Collected data 

was analyzed using percentage analysis, 

tables, charts, and simple statistical 

tools.  

➢ Period of Study: The study was 

conducted for a specific period to 

analyze the recent trends in mobile 

payment usage.  

➢ Limitations of the Study: The study is 

limited to selected respondents and may 

not represent the opinions of all users. 

IV. Review Of Literature 

Schierz, Schilke, and Wirtz (2010) 

Abstract: Schierz et al. investigated the 

factors influencing consumer acceptance of 

mobile payment services through an 

empirical analysis. The study identified 

perceived usefulness, compatibility, and trust 

as the major determinants affecting adoption. 

The authors concluded that users are more 

likely to adopt mobile payment systems 

when they perceive them as secure, 

convenient, and suitable for their daily 

financial activities. 

Venkatesh, Morris, Davis, and Davis 

(2003) 

Abstract: The authors developed the Unified 

Theory of Acceptance and Use of 

Technology (UTAUT) by combining several 

technology acceptance models. Their 

research showed that performance 

expectancy, effort expectancy, social 

influence, and facilitating conditions 

significantly influence users’ intentions to 

adopt new technologies. This framework has 

become a key theoretical model for studying 

mobile payment adoption behaviour. 

Dahlberg, Mallat, Ondrus, and 

Zmijewska (2008) 

Abstract: Dahlberg et al. conducted a 

comprehensive review of mobile payment 

research and analysed the development of 

payment technologies, business models, and 

consumer adoption patterns. The study 

highlighted that security, trust, 

interoperability, and technological 

infrastructure are critical factors influencing 

the growth of mobile payment systems and 

identified several behavioural research gaps 

for future studies. 

Kim, Mirusmonov, and Lee (2010) 

Abstract: This study examined the factors 

affecting consumers’ intention to use mobile 

payment systems. The findings revealed that 

perceived usefulness, ease of use, credibility, 

and social influence significantly influence 

adoption intentions. The authors emphasized 

that consumers are more willing to use 

mobile payment applications when they trust 

the service and find it efficient for 

completing transactions. 

Liébana-Cabanillas, Sánchez-Fernández, 

and Muñoz-Leiva (2014) 
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Abstract: The researchers analysed the 

antecedents of mobile payment adoption and 

examined the moderating effect of age. Their 

findings showed that younger consumers 

demonstrate higher levels of technological 

readiness and stronger intentions to adopt 

mobile payment services compared with 

older users. The study confirmed that age is 

an important factor in understanding digital 

payment behaviour among youths. 

Oliveira, Thomas, Baptista, and Campos 

(2016) 

Abstract: Oliveira et al. investigated the 

determinants of customer adoption and 

recommendation intentions for mobile 

payment technologies. The study found that 

performance expectancy, compatibility, 

innovativeness, trust, and user satisfaction 

significantly influence both adoption and 

continued usage intentions. The authors 

concluded that positive user experience and 

trust are essential for encouraging 

widespread acceptance of digital wallet 

services among consumers, particularly 

younger generations. 

V. Data Analysis & Interpretation 

1. Awareness of Mobile Payment Services 

 

Interpretation 

Most youths are aware of mobile payment 

services, indicating strong digital awareness 

and widespread usage of mobile payment 

applications. 

2. Satisfaction with Mobile Payment 

Services 

 

Interpretation 

Most respondents expressed satisfaction with 

mobile payment services, reflecting positive 

perception toward convenience, speed, and 

accessibility. 

3. Effectiveness of Cashback & 

Promotional Offers 

 

Interpretation 

Users believe that cashback offers and 

promotional schemes provided by mobile 

payment applications effectively influence 

usage behavior and transaction frequency. 

4. Preference toward Mobile Payment 

Usage 
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Interpretation 

Most respondents prefer mobile payments 

over cash transactions, indicating growing 

acceptance of digital payment systems 

among youths. 

5. Security & Convenience Perception 

 

Interpretation 

Consumers expressed positive opinions 

regarding the security, convenience, and ease 

of using mobile payment applications for 

daily transactions. 

6. Overall Satisfaction with Mobile 

Payments 

 

Interpretation 

Most respondents expressed overall 

satisfaction with mobile payment systems, 

showing positive perception toward digital 

payment technologies. 

VI. Findings 

➢ Most youths are aware of mobile 

payment applications and digital 

transaction methods.  

➢ Mobile payment services are widely 

used because of convenience, speed, and 

easy accessibility.  

➢ Majority of respondents expressed 

satisfaction with mobile payment 

services and transaction processes.  

➢ Cashback offers, discounts, and 

promotional schemes strongly influence 

the usage of mobile payment 

applications.  

➢ Youths prefer mobile payments over 

cash transactions for online shopping, 

bill payments, and money transfers.  

➢ Mobile payment applications have 

positively influenced the spending 

behavior and lifestyle of youths.  

➢ Respondents believe that mobile 

payment systems save time and simplify 

financial transactions.  

➢ Security features such as PIN 

protection, OTP verification, and 

biometric authentication increase user 

confidence.  

➢ Some users face challenges such as 

network issues, transaction failures, and 

cyber security concerns.  

➢ The study reveals that mobile payment 

systems play a significant role in 
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promoting a cashless and digital 

economy among youths. 

 

VII. Conclusion 

The study on the impact of mobile payment 

with special reference to youths reveals that 

mobile payment systems have become an 

important part of the modern digital 

economy. The rapid growth of smartphones, 

internet connectivity, and digital payment 

applications has significantly increased the 

adoption of cashless transactions among 

youths. Most respondents are aware of 

mobile payment services and prefer using 

them because of convenience, speed, 

accessibility, and attractive promotional 

offers. 

The study also concludes that mobile 

payment systems have positively influenced 

the spending behavior and lifestyle of youths 

by making financial transactions easier and 

faster. Applications such as Google Pay, 

PhonePe, and Paytm are widely used for 

online shopping, bill payments, recharges, 

and fund transfers. At the same time, certain 

challenges such as cyber security risks, 

transaction failures, and internet connectivity 

issues continue to affect user experience. 

Overall, the research highlights that mobile 

payment systems play a vital role in 

promoting digital transactions and 

supporting the movement toward a cashless 

economy. Increasing awareness about safe 

digital payment practices, improving security 

measures, and strengthening technological 

infrastructure can further enhance the 

effectiveness and adoption of mobile 

payment systems among youths. 

 

VIII. Future Scope 
 

The future of mobile payments is expected to 

expand rapidly with the continuous 

advancement of smartphone technology, 

internet connectivity, and digital banking 

infrastructure. As digital wallets become 

increasingly integrated with e-commerce, 

transportation, entertainment, and utility 

services, future research can examine how 

these integrations influence youth spending 

patterns, saving behaviour, and financial 

discipline over a longer period. 

Further studies may focus on the impact of 

artificial intelligence, biometric 

authentication, blockchain technology, and 

contactless NFC payments in improving the 

security and efficiency of mobile payment 

systems. Comparative studies between urban 

and rural youths, students and working 

professionals, and different income groups 

can provide a broader understanding of 

digital payment adoption behaviour. 

Researchers can also investigate the role of 

financial literacy, parental influence, peer 

pressure, and social media marketing in 

shaping young consumers’ attitudes toward 

cashless transactions. 

In addition, future research can analyse the 

long-term economic and psychological 

effects of digital wallet usage, including 

impulsive spending, budgeting habits, credit 

dependency, and financial well-being among 

youths. With governments and financial 

institutions actively promoting cashless 

economies and digital financial inclusion, 

there is significant scope for developing 

models that encourage responsible mobile 

payment usage while ensuring security, 

privacy, and consumer trust. These future 

directions will help policymakers, banks, 

fintech companies, and educational 

institutions design more effective strategies 

for promoting sustainable and secure digital 

payment ecosystems among the younger 

generation. 
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